REMARKS 

Applicant, respectfiiily requests reconsideration of the subject application. 
Amendments to claims 1, 31, 72 and 74 ai-e supported in the specification as filed, for 
example at pm-agraphs 38, 39, and 44, and figures 4 and 5 of US PGPUB 2002/0169669, 
the publication of the instant application. No new matter has been added by atiy of the 
present amendments. 



35 U.S.C. § 103 Rejections 

Claims 1, 8, 1 1-13, 16-19, 21-22, 24, 26, 3U 33, 35, 37, 72 and 74 are patentable 
over Thomas, (U.S. Patent No,: 6,128,663, hereinafter "I homas") in view of the Officiai 
Notice. 

Claim L as amended, recites a method including, among otiier things tailoring a 
message based, at least in part, on targeting criteria and personal informiuion to include a 
portion of the personal information and direct a user's attention to a baiiner advertisement 
which is not t^iught or suggested by Thomas, 
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! igure 4 (annoUut-d below) of tht instant appiication illustotes an example of tlie 

above-inentioncd fcuUircs oi'ciainj i; 
1 . MESSAGE 




ADVERTiSEMENT 



Message 1 82 is thematicaily related to banner advertisement 152 and directs the user's 
attention to banner advertisement 1 52. In addition, message 1 82 is separate from banner 
advertisement 152 and includes a portion of the personai information about the user 
which, in this example, is the users name, "Samantha." 
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in contiast. the ^jbcn l -nicnfinned features oi'ciaim 1 are not present in Thomas, 
fur example in fiijuie ! ! (.mnoi.i'cd bolo\\). 




BANNER 




SgA RC H R ES ULT 



While Thomas may display a banner advertisement and a message, the messiige of 
Thomas directs the user's attention away from the banner advertisement and toward 
search result categories , and thereibre has the opposite effect of the message recited in 
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claim I . In addition, the message of Thomas fails to inciude any personaJ iiiformatioii 
about a user, rherefore, Thomas fails to teach or suggest each atid every elemem of 
claim 1 and its dependent claims. Consequently, claim I and its dependent claims &re 
patentable over Thomas. 

Additionaily, even if Thomas suggests inserting a greeting into the webpage as 
depicted in figure 1 1 (which Applicants do not admit), a greeting (absent tiirther deiails) 
does not speciiicaily provide a message separate from a banner advertisement tltat is 
thematicaiiy related to .said banner ad vertisement and tailored to include personal 
information and direct the user's attention to the banner advertisement, as recited in claim 
1. 

Thomas may also contemplate replacing tlie banner advertisement of ftgiire 1 1 
witlt a banner advertisement determined in accordance with a demographic identifier of a 
user. Even if so, a modified banner advertisement does not specifically provide a 
message .separate from the banner advertisement that is thematicaiiy related to the banner 
advertisement and tailored to include personal information atvd direct a user's attention to 
the baimer advertisement, as recited in claim 1. 

[.astly. Thomas may contemplate selecting an appropriate variant of the webpage 
displayed in figure 1 1 (or portion tliereof). Even if so, such vague teachings do not 
specificaliy provide a message separate from a banner advertisement that is thematicaiiy 
related to the bamter advertisement and tailored to include personal information and 
direct a user's attention to the banner advertisement, as recited in claim I. For at lea.st the 
tbregoing reasons, daim i aiid its dependent ciaims are additionaliy patentable over 
'Oiomas. 
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It is noted that the Examiner has taken OtTicta! Notice of the following; 



1. That it is old and weil-kiiox\^ to receive personal infommtion from 
a user such as a user's name, age and gender when a user tiiis out 
an application and the like; 

2. That placing a message pniximal to an ad or wifltin the 
advertisement is old and wei.!-known to bring the user's attention 
to the ad; 

3. I hat it is old and well-known in marketing and the like to schedule 
a second message vviieii a first message is no longer to be 
displayed. For example, during the Christntas season a certain 
message is displayed and when the season is over, a default or 
second message is displayed; 

4. That changing display attribute within a message such as changing 
display color or image will bring tlie user's atiention lo the 
message; and 

3. That it is oid and well-know to serve default messages when 

targeting criteria hasn't been met. For example, default messages 
for or general messages are displayed to tlie customer when tlte 
customer hasn't established a reiationship with a company in order 
for tlie company or advertiser to reach the general public. 



Such Official Notice tails to cure the above-mentioned deficiencies of Thomas, For 
example, even if Official Notice #2 were true, it does not specifically address banner 
advertisements. Moreover, the Office Action does not reconcile Official Notice #2 with 
tlte above-referenced ieachings of Fhomas in which a message placed in proximity of a 
banner advertisement directs the user's attention to search result categories and away 
from tlie banner advertisement 

llierefore, claim I remains patentable over Thomas, even in view of the Official 
Notice. Claims 3 L 72 and 74 recite features similar to those recited in clmn 1. 
Therefore, claim 31 and Its dependent claims, and claims 72 and 74 are likewise 
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patentable over Thomas in view of the Official Notice. Accordingiy, it is respectfully 
requested that the rejection to claims I, 8, I M3, 1649, 21-22, 24, 26, 31, 33, 35, 37, 72 
aiid 74 under 35 U.S.C. §103 be removed. 

Appiicatrt respectfuUv submits that the present appticatioti is in condition for 
alknvaiice. 

Please charge any shortages and credit any overages to Deposit Account No. 19- 

3 140. Any necessary extension of time for response not already requested is hereby 

requested. Please charge any con-esponding fee to Deposit Account No. 19-3140. 

Respectfully submitted, 
SNRDemtonUSLLP 

Date: May 1L20U /Stephen M. De Klerh' 

Stephen M,De Klerk 
Reg. No. 46,503 



P.O. Box 061080 

Wacker Drive Station, WWlh Tower 
Chicago, Illinois 60606-1080 
650-798-0342 
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